CORPORATE SOCIAL RESPONSIBILITY
ICE GROUP ASA
(Adopted by the board of directors on 6 May 2019)
1.

INTRODUCTION
ICE Group ASA (the “Company” and including its subsidiaries, the “Group”) defines corporate
social responsibility (“CSR”) as achieving commercial profitability in a way that is consistent
with fundamental ethical values and with respect for individuals, the environment and
society.
The Group shall respect human and labour rights, establish good HSE (health, safety and the
environment) standards, facilitate good dialogue with stakeholders and generally operate in
accordance with applicable regulatory frameworks and good business practice.
At the core of the Company group’s CSR policy is the group’s four customer-centric corporate
values: trust, fair, bold and share. The values define who we are, how we act and what
employees of the Company and Group stand for.
Each Group company has an independent responsibility for exercising corporate social
responsibility in accordance with the Group’s principles but is free to design its own
additional activities and instruments. In addition, each Group company has developed,
adopted and is operating according to a Compliance Manual that provides detailed
information and a series of policies regarding the professional and ethical standards and
compliance requirements of all Group companies.

2.

PURPOSE
The purpose of this policy is to define clear areas of focus for the Company’s approach to
CSR and clarify the responsibilities and expectations with regard to our most important
stakeholders.

3.

MAIN CSR PRINCIPLES
The Company has identified seven main CSR topics. The Group’s general approach to these
topics is described below. Continuous improvement is emphasized, and priority shall be given
to areas where the need for improvement and the potential for making an impact are
greatest.

3.1

Professional and ethical standards
It is the Group’s policy to maintain the highest level of professional and ethical standards in
the conduct of its business affairs. The Group places the highest importance upon its
reputation for honesty, integrity and high ethical standards. These standards can only be
attained and maintained through the actions and conduct of all personnel in the Group. It is
the obligation of the Group’s employees to conduct themselves in a manner to ensure the
maintenance of these standards. Such actions and conduct will be important factors in
evaluating an employee’s judgment and competence, and an important element in the
evaluation of an employee for promotion. Correspondingly, insensitivity to or disregard for
the principles of the Group’s professional and ethical standards will be grounds for
appropriate disciplinary actions.

The Group’s ethical and professional standard are further detailed in the Group’s compliance
manuals.
3.2

A customer-centric culture
Group companies shall strive to promote an open corporate culture that fosters interaction
and is based on the Company’s corporate values. We strive to understand what really matters
to our customers in each market and use that insight to drive everything that we do. We
believe in establishing differentiation through creating an emotional connection with our
customers to drive cost-effective growth. We put ourselves in our customer’s shoes when we
make decisions. We operate in an open and transparent manner when dealing with our
customers. We avoid hidden fees and “small print” in our commercial relationships with
customers. We communicate honestly and openly, without hidden agendas. That way we
earn our customers’ trust and business.
In promoting the Group’s principles for good business operations, we shall always respect
local values and norms, and achieve success by bridging the divide between different
cultures. Group companies shall always comply with local regulatory requirements in the
countries in which we operate.

3.3

Respect for human and labour rights
Group companies are committed to respecting fundamental human and labour rights, both
in our own operations and in our relations with business partners. Our employees shall be
treated with respect and given orderly working conditions. The Group companies shall work
continuously with issues such as non-discrimination, the right to privacy, the right to
collective bargaining, employment contracts and protection against harassment. Forced
labour, child labour and all forms of discrimination are strictly forbidden.

3.4

Equal opportunities
It is the Group’s position to actively promote equal treatment and that equal treatment of
all employees is applied and that different treatment or discrimination based on person’s
gender, race, colour, national origin, age, religion, sexual orientation or any other
characteristic protected by applicable law is unacceptable. Furthermore, the Group is
committed to equal opportunity for all qualified employees and job applicants. All
employment decisions (such as hiring, discipline, terminations, promotions and job
assignments) are to be based on the Group’s needs and an employee’s performance and
potential.

3.5

Anti-corruption and bribery
The Group has a zero tolerance policy regarding corruption and bribery. Corruption
undermines all sorts of business activities and free competition, and it is prohibited by law
in all the countries in which we operate. Corruption is destructive for the countries involved
and would erode our reputation, exposing the Group and the individual employee to
considerable risk. The Company expects that local management of each Group subsidiary
promotes a strong anti-corruption culture. Each company shall make active efforts to prevent
undesirable conduct, and ensure that their employees are capable of dealing with difficult
situations. A detailed bribery and corrupt payments policy can be found in the Compliance
Manual.

3.6

Health, safety and the working environment
A healthy work environment contributes to a better health, greater engagement and
increased job satisfaction. The goal is to create a safe and pleasant work environment that
contributes to motivated and committed employees, which ultimately is important for the
Group’s continued success. This requires continuous effort, and is a natural part of the
Group’s daily operations. The Group has no records of accidents or injuries in recent years,
and has therefore not deemed it necessary to take special measures in this area.

3.7

Environmental issues
The Group’s business affects the external environment. Our base stations are to a large
extent co-located with other operators’. Whereby the Group establishes its own base
stations, the aim is to protect the environment to the greatest possible extent. Regarding
our products, we work continuously within the industry to improve the environmental profile;
in terms of production and packaging as well as transport, distribution and disposal.

4.

WHISTLEBLOWING
It is important that someone who discovers wrongdoing and non-compliance with the
Company’s CSR policy and other policies is able to report it without risk of retaliation or
discrimination. The Company has established a Whistleblowing Policy which purpose is to
encourage everyone to raise concerns about matters occurring within or related to the Group
so that the problem can be resolved promptly and efficiently using internal company
resources, rather than overlooking a problem or seeking a resolution of the problem outside
the Company which may delay the elimination of the problem and cause harm to the Group
and its employees.
The Whistleblowing Policy applies to all officers, directors and employees of the Company,
whether temporary or permanent, full-time or part-time, and regardless of their location.
Anyone doing business for or on the Company’s behalf, including the Company’s advisors,
agents, consultants, contractors, distributors, lawyers, partners, sales representatives,
suppliers and other third parties with whom the Company enters into a joint venture,
partnership, investment, teaming arrangement or other business combination must comply
with the Group’s Whistleblowing Policy. Further details of the Whistleblowing Policy can be
found in the Compliance Manual.

5.

ROLES AND RESPONSIBILITIES
The Group’s CSR policy is adopted by the Company's Board of Directors and shall be evaluated
at least every second year.
The Company shall seek to include CSR as an integral part of the Company’s strategy and
KPIs.
The CEO of the Company is responsible for ensuring the follow up of and compliance with
the content of the policy.
All Group subsidiaries are responsible for the day-to-day practice of this policy.

